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“Een online strategie zonder social 
media is als een huis zonder voordeur” 
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1. Single image / video 2. Carrousel 



3. Collection 4. Flexible*
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https://www.traffictoday.nl/blog/ddma-social-advertising-benchmark-2023/
https://file/C:/Users/e.vandenbriel/Downloads/DDMA-Social-Advertising-Benchmark-2023-rapport.pdf
https://file/C:/Users/e.vandenbriel/Downloads/DDMA-Social-Advertising-Benchmark-2023-rapport.pdf
https://www.strategischmarketingplan.com/7-stappen/
https://www.questionpro.com/blog/customer-journey-map/
https://www.afix.nl/social-media-cijfers-2024/
https://tagdigital.co.uk/the-new-era-of-marketing-infinity-loop-marketing-funnel/
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